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Ideapress Publishing was founded by best-selling author Rohit Bhargava to offer an 
alternative to self-publishing or working with a large publisher. Our vision is to bring 
the top quality resources and distribution of a big publisher together with the real 
time advice and coaching from a proven Wall Street Journal bestselling fellow author 
to launch a successful business book. We do this by only using the most experienced 
freelance talent in the industry on our projects - usually people with 20+ years of 
experience in the industry.

Our mission is to produce brilliant business books - and what this means is creating a 
solution that offers everything that independent authors need to publish a successful 
book.

We exist to help insightful experts publish their valuable ideas with more credibility.

www.ideapresspublishing.com
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Rohit Bhargava is a trend curator, founder of the Influential Marketing Group, and 
an expert in helping brands and leaders be more influential. He is the author of five 
bestselling books on topics as wide-ranging as the future of business and how to build 
a global brand. Rohit has advised leaders at the World Bank, NASA, Intel, LinkedIn, 
MetLife, Under Armour, Univision, Disney and hundreds more global brands. He has 
presented 3 TEDx talks, writes a monthly column for GQ magazine in Brazil and has 
spoken frequently at global events in 32 countries around the world. Rohit is also a 
Professor of Marketing at Georgetown University. His books have been translated into 
14 languages (so far).

Sharp, articulate and immediately useful. — Daniel H. Pink, Author of When 

rOhit Bhargava
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Orig. Language: English
Orig. Publisher: 
Ideapress Publishing
287 pp. 

Territory: World excl. North America

Rights Sold
Arabic | Jarir
Korea | Moonyelim
China | Renmin UP
Russia | Mann, Ivanov & Ferber
Vietnam | Thai Ha
Spain | Alienta/Planeta
Ukraine | Vivat

Over 60,000 copies sold. Read and 
shared by over 1.5 million readers 
worldwide

•	 Wall Street Journal Best Seller
•	 Winner: Axiom Business Theory 

Silver Medal, IPPY Book Awards 
Silver	Medal,	Non-Fiction	Book	
Awards Gold Medal, Pinnacle 
Book Awards Business Book of 
the	Year,	Eric	Hoffer	Book	Award	
Grand Prize, INDIE Book Awards, 
Next	Generation	Indie	Book	
Awards - NGIBA

•	 Official	Selection:	Gary’s	Book	
Club at CES

•	 Finalist:	American	Marketing	
Association	Berry	Book	Award

•	 TOP 50 All Amazon Kindle Books

All translation deals include rights 
to include the latest annually up-
dated trend research published by 
the author.

How to use the power of non-obvious think-
ing to grow your business and make a bigger 
impact in the world.

Non-Obvious is a book that reveals the secrets that 
the world’s leading futurists and innovators use to 
predict the future, along with presenting original re-
search and new trends that will change business and 
consumer behaviour. This is a rare book that not only 
reveals trends but also gives anyone the tools and 
teaches them the habits to be able to learn to predict 
the future for themselves.

Rohit Bhargava has curated his best-selling list of 
non-obvious trends by asking the questions that most 
Trend Predictors miss. It’s why his insights on fu-
ture trends and the art of curating trends have been 
utilized by dozens of the biggest brands and organi-
zations in the world like Under Armour, Intel, Ford, 
Lenovo, LG, Marriott, Unilever, Pfizer, Molson Coors 
and Coca-Cola.

The answers to these questions may not be all that 
obvious. And that’s exactly the point. The power of 
non-obvious thinking can help you see what others 
miss, grow your business and make a bigger impact 
in the world.

Business & Management

nOn OBviOuS. hOw tO think Different, curate 
iDeaS & PreDict the future 
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Praise for Rohit Bhargava’s Non Obvious:

Sharp, articulate, and immediately useful. — Daniel H. Pink, Author of Drive

One of those rare books that delivers ... a great read! — Charles Duhigg, Author of Power of Habit

If you believe in a lifetime of learning, read this book! — Jonahtan Becher, Former Chief Marketing Officer, 
SAP

Trends that will shape your business and decision making. — Sally Hogshead, NY Times Bestselling Au-
thor

A powerful argument for how curation can change your organization. — Sree Sreenivasan, Chief Digital 
Officer of New York City
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Orig. Language: English
Orig. Publisher: 
Ideapress Publishing
Available Titles: 
— The Non-Obvious Guide to 
Marketing	Your	Small	Business	
(Without A Big Budget)
— The Non-Obvious Guide to 
Event Planning (For Kick-Ass 
Gatherings That Inspire People)
— The Non-Obvious Guide to Un-
derstanding Blockchain (Without 
The Hype)
— The Non-Obvious Guide to 
Employee Engagement (For Mil-
lennials, Boomers and Everyone 
Else)

124-135 pp. 
2018 - 2019

Territory: World excl. North 
America

Material Available
English MS

Rights Sold
Vietnam | 1980 Books

THE NON-OBVIOUS BRAND
This brand was originally launched 
as	the	title	of	the	Wall Street Jour-
nal best selling book Non-Obvious 
by Rohit Bhargava in 2015. Since 
then, the brand has evolved to in-
clude online training, events and 
summits, an annual book awards 
program and online reports.

People are hungry for advice on how to do 
better at work. The goal of this series is to 
provide actually useful insights from real ex-
perts, delivered through short advice guides 
that offer exactly what you need in the mo-
ment to get something done.

5 Things That Make This Series Different ...

 Focused:

No basic fluff or trivial information. Only what you 
need to know.

 Opinionated:

Authentic advice, written by authors who have earned 
their expertise.

 Current:

No insights that are likely to be quickly outdated. 
Timeless ideas + content.

 Useful:

Real insights you can use immediately to get things 
done and solve problems.

 Non-Obvious!

Insights you haven‘t heard before, that will change 
how you think.

Our guides are:

Practical, Interesting, Readable, Irreverent, Unusual, 
Simple ,Original, Approachable,  Kind, Short, Helpful, 
Useful, Targeted, Current

Business & Management

the nOn-OBviOuS guiDe SerieS
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Orig. Language: English
Orig. Publisher: 
Ideapress Publishing
250 pp.
September 2018

Territory: World excl. North 
America

Material Available
English MS

Rights Sold
China | CITIC

The roadmap to success as a knowledge work-
er, professional, and expert has changed. 
Leveraged Learning is your indispensable 
guide to staying current, growing, and thriv-
ing in the modern world.

Gone are the days when education was something 
that only happened at the start of your career. 

Danny Iny, a successful educator entrepreneur, has 
been leading the charge on this growing movement. 
And in Leveraged Learning he lays out the guidebook 
for navigating and thriving in this new world – both 
as a lifelong learner, and as an expert with something 
to teach.

As a lifelong learner, you’ll gain the skills and acquire 
the tools that you need to grow and thrive:

•	 How to hack your patterns of behavior to support 
and accelerate your learning.

•	 Which mental habits are critical to achieving on-
going, sustained success.

•	 How to tell which online courses are worth taking, 
and which to avoid, etc.

And as an expert with something to teach, you’ll learn 
how to package your expertise for others’ benefit, and 
your profit:

•	 What it really takes to develop a lucrative revenue 
stream from your expertise.

•	 The piloting methodology that has worked for 
thousands of successful online course creators.

•	 What to test, measure, and iterate as your course 
grows and evolves.

•	 Methodologies for peer-based feedback that 
cost-effectively support student learning.

•	 How to engineer student success with accountabil-
ity, gamification, and artificial intelligence, etc.

Danny Iny is a lifelong entrepreneur, best-selling author, and CEO of the online 
business education company Mirasee. Best known for his value-driven approach to 
business, his 9 published books include Engagement from Scratch!, The Audience 
Revolution, and two editions of Teach and Grow Rich. Danny’s work is followed by 
over 100,000 experts and professionals across various outreach channels (email, so-
cial media, blog, column on Inc.com, etc.), and over the course of 2015, 2016, and 2017 
they’ve invested over $10M towards training on the Leveraged Learning opportunity 
through his books and acclaimed courses, such as the Course Builder’s Laboratory.

Education | Enterpreneurship
LeverageD Learning. the age Of OPPOrtunity fOr LifeLOng 
LearnerS, anD exPertS with SOMething tO teach

Danny iny

Spring 2019 Rights List   -   www.2seasagency.com   -   marleen.seegers@2seasagency.com   -   chrysothemis.armefti@2seasagency.com
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Orig. Language: English
Orig. Publisher: 
Ideapress Publishing
250 pp.
April 2019

Territory: World excl. North 
America

Material Available
English MS

Disruption is not an absolute, but rath-
er, a continuum of skills that can be devel-
oped to transform a legacy business  into a 
frontrunner.

To be competitive, it’s no longer enough to be innova-
tive – you must have a strategy for disruption, a plan 
to identify and seize an opportunity no one else has 
the audacity or confidence to reach for. Disruptors 
don’t just blow things up – they also create and build 
things that results in huge, positive change. It’s the 
breakthrough growth that Disruptor’s create that is 
disruptive.

Most people don’t like to change, they like things to 
stay the same. But Disruptors are wired different-
ly. They walk on the knife’s edge because it makes 
them stretch and grow. And they lead organizations 
capable of executing a disruption strategy that bal-
ances short-term execution to achieve today’s goals 
against planning and investing for the future. These 
disruptive organizations have what we call a high 
“Disruption Quotient” or DQ – the ability to formu-
late and execute a disruption strategy that results in 
breakthrough growth.

Disruption is a continuum of skills that can be de-
veloped to transform a legacy business  into a 
frontrunner. It’s deceptively simple, with only four 
components:

•	 A focus on next generation customers

•	 Vision practices that create alignment

•	 Groundswell leadership

•	 Intentional culture creation

This book is filled with case studies, data-backed re-
search, and most importantly, activities to help you 
build your own disruptor’s agenda.

Charlene Li is the founder and CEO of Altimeter Group and the author of 
the New York Times bestseller Open Leadership: How Social Technology 
Can Transform How You Lead. She is also the coauthor of the critically ac-
claimed, bestselling Groundswell: Winning in a World Transformed by Social 
Technologies, which was named one of the best business books in 2008. Charlene 
is frequently quoted by leading media channels such as The Wall Street Journal, 
New York Times, USA Today, Reuters, and The Associated Press. She has ap-
peared on 60 Minutes, The McNeil NewsHour, ABC News, CNN, and CNBC. 

Business & Management

the DiSruPtOr’S agenDa. hOw tO create a Strategy fOr Break-
thrOugh grOwth

charLene Li
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Orig. Language: English
Orig. Publisher: 
Ideapress Publishing
240 pp.
January 2019

Territory: World excl. North 
America

Material Available
English MS 

We grew up believing that we could trust our friends, 
teachers, newspapers, social media feeds, corpora-
tions and politicians. That’s not the case anymore. 
Misrepresentation, exaggerated truths, and outright 
fake news have become a world-wide phenomenon.

Finding truth in today’s world is like searching for 
a needle in a haystack and it is only getting harder.

As we move to a future dominated by artificial intel-
ligence, where cars drive us better than we can drive 
ourselves and robots become our managers, who we 
trust and how we build businesses, engage custom-
ers and motivate employees (real or artificially creat-
ed ones) is going to be markedly different. Drawing 
upon principles from psychology, real-world busi-
ness experiences and with a peek into some of the 
technology advances taking place in innovation 
hotspots like Silicon Valley, this book explores how 
we get through this muddled state and what we all 
need to do to succeed in tomorrow’s world.

Shiv Singh helps brands transform with the rise of digital and has worked in 
executive level positions on both the agency side and with Fortune 50 companies. 
He has been recognized by Ad Age as a Media Maven and has been featured on the 
publication’s cover. He currently leads innovation and digital strategy at VISA and 
has frequently written for the Harvard Business Review online, Ad Age, Adweek 
and other publications. Shiv sits on the DMG World Media Board of Governors 
and has advised startups including Buddy Media, Crowdtwist and Social Chorus.

Rohini Luthra is a board-certified clinical psychologist in California and New 
York. She is the author of numerous scholarly articles in the areas of trauma and re-
silience. She has conducted research on the effects of stress on children and adults 
at The Mount Sinai Hospital in New York. Rohini has also been invited to edit peer 
review journals on anxiety disorders. She completed her post-doctoral research at 
Mass General Hospital and the Boston Medical Center.

Business & Management

Savvy. the art anD Science Of navigating fake cOMPanieS, 
LeaDerS anD newS

Shiv Singh & rOhini Luthra
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Networlding Publishing was created in 2010 by Melissa G. Wilson, a highly successful 
Chicago-based businesswoman and networking thought leader. Melissa is also a go-to 
expert on helping multi-million-dollar companies utilize social media to leverage and 
strengthen their brands. To date, she has worked with more than 100 thought leaders 
in writing, publishing, launching, and marketing their books.

www.networlding.com

9
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Orig. Language: English
Orig. Publisher: 
Networlding Publishing
380 pp.
September 2018

Territory: World 

Material Available
English MS

Rights Sold
China | Beijing Standway

30,000+ copies sold

After 36 years of testing, research, and de-
velopment, author Jeff Blackman reveals 
his explosive business-growth system that 
shows readers step-by-step how to Peak 
Your Profits.

With this book, readers will quickly outdistance their 
competition and reach new levels of unprecedented 
success. Jeff shares proven, profit-producing strat-
egies on the crucial areas of business development. 
He helps readers build sustainable opportunities to 
strongly improve their top and bottom lines.

Peak Your Profits is unique because it’s the first book 
to focus on key or core business-growth skills: sales, 
marketing, relationship-building, client-develop-
ment, negotiations, customer service and more. It’s 
your blueprint for remarkable success. It also in-
cludes client case studies.

Peak Your Profits will help readers grow their busi-
ness and skyrocket their profitability—quickly, eth-
ically and dramatically—even in a tough economy, 
thereby adding dollars to their bottom line. Fast!

Jeff Blackman is a speaker, author, success coach, broadcast personality and law-
yer. He heads Blackman & Associates—a results- producing business-growth firm 
in the Chicago area. Jeff’s clients call him, a “business-growth specialist.” His cus-
tomized the “Referrals: Your Road to Results” learning-system, helped one financial 
services client generate $230 million directly from referrals, in only 23 months! For 
over two decades, Jeff has shared his positive and profit-producing messages with 
numerous Fortune 500 companies, closely-held businesses, entrepreneurial driven 
organizations, solo practitioners and association audiences throughout the world.

Business | Marketing

Peak yOur PrOfitS! the exPLOSive BuSineSS-grOwth SySteM

Jeff BLackMan
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Loaded with ideas to maximize your profits. The time for breaking records is now! – Jeffrey 
Gitomer, author of The Little Red Book of Selling
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Orig. Language: English
Orig. Publisher: 
Networlding Publishing
250 pp.
July 2018

Territory: World 

Material Available
English MS

Rights Sold
China	|	Beijing	Mediatime	
(auction)

Questioneering introduces a decision-mak-
ing model to enable leaders in the digital age 
to discover the high-value questions and ex-
ecute the high-value answers.

In a world where all the answers are known, value 
is created by understanding what questions to ask. 
The single biggest mistake leaders are making in to-
day’s disruptive environment is executing the right 
answers to the wrong questions.

In the book, author Joseph M. Bradley provides 
practical and usable insights to help leaders:

•	 Understand the new rules of digital leadership

•	 Identify blind spots using the Bradley Blind Spot 
Map

•	 Ask high-value questions using the ASK 
Technique (Aim, Surprise, Kindle)

•	 Learn the LIKE Process for a proper listening in-
frastructure and improve knowledge base

•	 Implement the 1-2-3 Model of Execution to track 
goals

•	 Apply the 3 Golden Rules of Questioneering to 
improve business practices

Questioneering provides a new way of approaching 
business problems and reaching break through in-
novation. The book is filled with usable models and 
frameworks to lead you to create high-value ques-
tions, which leads to high-value answers for your 
current and future business issues.

Joseph M. Bradley is currently the Global Vice President of the Digital & Internet 
of Things Professional Services Organization at Cisco and Senior Research Fellow 
for the Global Center for Digital Business Transformation at IMD. In these roles, he 
leads a team of multi- disciplinary experts and technologist who help CXOs and gov-
ernment leaders transform into digital organizations. As a world-renowned speak-
er, mentor, trainer and now published author, Joseph uses his Questioneering book 
to share insights gained from his 20+ years of corporate leadership experience.

Business & Management

QueStiOneering.the new MODeL fOr innOvative LeaDerS 
in the DigitaL age

JOSePh M. BraDLey
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A phenomenal job of synthesizing the wisdom of experience with the reality of executives who 
thought they were doing the right thing but jumped to the ‘predictable’ solutions based on their 
own biases, agenda or tactical reality. — Richard J. Cantwell, Affiliate at MIT
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Orig. Language: English
Orig. Publisher: 
Networlding Publishing
146 pp.
January 2018

Territory: World 

Material Available
English MS

The Trust Puzzle is a definite “no-non-
sense” guide on how to create the ethics you 
need and build them into your business or 
company.

It doesn’t matter if you have been in business for sev-
eral years, or several days, ethics are a crucial part 
of any business and vital to its success. Ethics are 
the standard behavior that helps us to distinguish 
acceptable and unacceptable behavior in the work-
place with a focus on leaders, managers, bosses and 
owners.

Inside The Trust Puzzle you will discover and learn:

•	 Growing a Great Reputation and What This 
Means to Your Business

•	 Building Your Companies Trust and Loyalty and 
How to Implement It

•	 How to Develop a Moral Compass and What This 
Means to You

•	 The Process Behind Creating Accountable 
Leadership

•	 The Benefits Behind Practicing Stewardship

•	 How to Proceed, and much more!!!

Through his experience in the business communi-
ty, Frank Bucaro has gained many insights into the 
problems that are facing businesses and how to fix 
them. Narrowing these down to the five main points 
found inside the book will help keep companies, 
businesses and their employees on the ethical high 
road.

For over 30 years, Hall of Fame Speaker, consultant, author, and values- 
based leadership expert Frank Bucaro has focused on values-based lead-
ership development and ethics training programs. To this end, he has part-
nered with compliance professionals to provide an ethics- training component 
to their compliance initiatives. He helps his clients understand that the pro-
cess of thinking ethically is different than thinking legally and thus those 
seeking ethics support, need different skills, approaches, and insights.

Business & Management

the truSt PuzzLe. hOw tO keeP yOur cOMPany On 
the ethicaL high rOaD

frank BucarO
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The Trust Puzzle is a fast-paced summary of the ethics questions facing business today. Frank 
Bucaro helps leaders focus on what’s important and keep the moral compass calibrated. This 
book is a reference that I can go back to again and again. — Matt Calabro, Chief Compliance 
Officer Northern Trust Asset Management
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Orig. Language: English
Orig. Publisher: 
Networlding Publishing
216 pp.
February 2017

Territory: World 

Material Available
English MS

Rights Sold
China | Zhejiang University Press 
(auction)

Making Your Net Work: Mastering the Art and 
Science of Career and Business Networking 
gives you both a time-tested process and 
hundreds of tips from two veteran network-
ing experts to help you get the best results 
from your networking.

Learn from Billy Dexter who has created one suc-
cessful leadership network after another as a Fortune 
500 executive and Melissa G Wilson, author of three 
best sellers on the subject, who has spent 20+ years 
teaching professionals, entrepreneurs, and top cor-
porate executives the science of networking.

Both authors have spent thousands of hours figuring 
out how to network more effectively and now they 
want to give back in the best way possible by shar-
ing their time-tested secrets with you. Get answers 
to questions, such as:

•	 What is a network?

•	 Why do I dislike or even hate networking?

•	 Can I change my attitude?

•	 Isn’t this mostly a big time waster?

•	 Where are the best places to network?

•	 Who should I bring into my network?

Billy Dexter is currently a Managing Partner at Heidrick & Struggles, a glob-
al leadership advisory search firm. Billy was named a recipient of Business 
Leader of Color and one of the “Top 100 Global Diversity Thought Leaders”. He 
was awarded with the Trailblazer Award and recognized as one of the Top 50 
African American executives and as one of the “Top 100 Corporate Executives”.

Melissa G. Wilson is the author and/or co-author of 15 books with a num-
ber of bestsellers. Melissa started Networlding Publishing, a ghostwriting and 
book marketing organization, because her top value is “making a difference.” 

Business & Management

Making yOur net wOrk. MaStering the art anD Science 
Of career anD BuSineSS netwOrking

BiLLy Dexter & MeLiSSa g. wiLSOn

Spring 2019 Rights List   -   www.2seasagency.com   -   marleen.seegers@2seasagency.com   -   chrysothemis.armefti@2seasagency.com
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Orig. Language: English
Orig. Publisher: 
Networlding Publishing
120 pp.
November 2017

Territory: World 

Material Available
English MS

A Woman’s Vault is a book that you’ll want 
to carry with you everywhere because of 
its ability to change your experience as a 
woman.

Throughout each chapter you will unlock the 7 se-
crets to feminine power and create a remarkable life. 
Although these secrets are not completely unknown, 
like the Golden Buddha, they’ve been hiding in plain 
sight. The problem is we haven’t recognized their 
value. They have been locked away in our personal 
vaults.

Through a combination of science, the power of the 
mind, and faith, A Woman’s Vault is a guide to help 
women proudly unmute their superpowers AND 
their personal stories to live a remarkable life. In this 
book, women of all ages have found the material they 
can use for a lifetime and then pass down through 
the generations.

For entrepreneurs, executives and professionals, author Erika Walker brings a 
wealth of experience to her clients. As President and CEO of The Walker Thomas 
Group, she has earned a stellar reputation for engaging public speaking, experien-
tial facilitation, meaningful coaching, and practical consulting. Erika also has an 
in-depth understanding of inclusive intelligence and a passion for addressing wom-
en’s issues in both business and society. Additionally, Erika has coached women to 
successfully navigate their organizations and personal lives. She has delivered solu-
tions to clients throughout North America, Europe, Latin America, and Asia. Erika 
attended Howard University and Lake Forest Graduate School of Management.

Business & Management

a wOMan’S vauLt. unLOcking the 7 SecretS tO a reMarkaBLe Life

erika waLker

Spring 2019 Rights List   -   www.2seasagency.com   -   marleen.seegers@2seasagency.com   -   chrysothemis.armefti@2seasagency.com
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Individual Authors

AngelA AckermAn & BeccA Puglisi

seAn cAnnell & Benji TrAvis

WAlker DeiBel

cAmeron HerolD & ADriAn sAlAmunovic

cliff lerner

BriAn scuDAmore
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Charles Pépin is a philosopher, a graduate of the Paris Institute of Political Studies and 
HEC, and a teacher. He also hosts ‘Philo Mondays’ at the MK2 Odéon cinema. He has 
authored several novels, including Joy (La Joie), The Unfaithful (Les Infidèles); essays, 
One Week of Philosophy (Une semaine de philosophie), Philosophers on the Couch (Les 
Philosophes sur le divan); and three comic books with the author Jul, selling between 
150,000 and 200,000 copies. His books have been translated in 20 countries.

charLeS PéPin
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Angela Ackerman and Becca Puglisi are bestselling authors, writing 
coaches, and international speakers. Their books are available in multiple 
languages, are sourced by US universities, and are used by novelists, screen-
writers, editors, and psychologists around the world. Angela and Becca also 
co-founded their popular Writers Helping Writers® site, a hub where authors 
can hone their craft, as well as One Stop for Writers®, an innovative online 
library built to help writers elevate their storytelling.

Creative Writing | Reference
DeScriPtive theSauruS cOLLectiOn

angeLa ackerMan & Becca PugLiSi
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Orig. Language: English
Orig. Publisher: JADD Publishing
168-292 pp.
2012-2019

Territory: World excl. English

Material Available
English MS

Rights Sold
The Emotion Thesaurus: Japan, 
Korea, Romania, Taiwan, China 
The Positive/Negative Trait The-
saurus: Japan, Korea, China
The Rural/Urban Setting Thesau-
rus: Japan, Korea, Taiwan, China
The Emotional Wounds Thesaurus: 
Japan, Korea, China

400,000 copies sold in total; 
Bestseller in Japan:

A collection of unique bestselling guides help-
ing writers to craft distinctive, emotionally 
compelling characters.

The Emotion Thesaurus: A Writer’s Guide to 
Character Expression (Second Edition) is an ex-
panded version of the bestselling original used by au-
thors and editors across the globe. This handy tool is 
a writer’s best friend, helping to navigate the difficult 
terrain of showing character emotion. Through an easy-
to-use list format, this brainstorming resource explores 
131 different emotions and provides a large selection of 
body language, vocal cues, visceral sensations, actions, 
and thoughts associated with each. Use The Emotion 
Thesaurus to go deeper in crafting compelling descrip-
tions that match each character’s personality and emo-
tional range.

The Positive Trait Thesaurus is brimming with 
ideas to help you develop one-of-a-kind, dynamic char-
acters that readers will love. 

The Negative Trait Thesaurus. Through its 
flaw-centric exploration of character arc, motivation, 
emotional wounds, and basic needs, writers will learn 
which flaws make the most sense for their heroes, vil-
lains, and other members of the story’s cast.

The Rural Setting Thesaurus takes show-don’t tell 
to new heights. It offers writers a roadmap to creating 
fresh setting imagery that impacts the story on multiple 
levels and keeps readers engaged from the first page to 
the last.

The Urban Setting Thesaurus helps you tailor each 
setting to your characters while creating a realistic, tex-
tured world your readers will long to return to, even after 
the book closes.

The Emotional  Wounds Thesaurus will help you 
identify your characters’ backstory wounds and convey 
their fears, motivations, and behaviors accurately. Using 
this resource to gain a deep-level understanding of a 
character, you can plot a tailored arc of inner growth that 
guides them away from the pain of their past and toward 
meaningful goals and fulfillment.
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Orig. Language: English
Orig. Publisher: Lioncrest Pub-
lishing
194 pp.
September 2018

Territory: World excl. English 
rights

Material Available
English MS

Rights Sold
Korea | Bom
Vietnam | 1980 Books

12,000+ copies sold

#1 on Amazon.com for Technical 
Video

Whether you’re a beginner or a veteran, this 
book will show you how to use YouTube to 
build a following, create a lucrative business, 
and make a massive impact in people’s lives.

YouTube has changed our world—from how we view 
video to how we connect and market—opening a new 
entrepreneurial landscape to ambitious individuals. 
Thousands of people generate six to seven figures an-
nually from online video content. And, with the right 
roadmap, you too could be en route to real influence 
and income.

In YouTube Secrets, online video experts Sean Cannell 
and Benji Travis draw on a decade of experience as 
well as interviews with more than one hundred top 
creators to give you a step-by-step YouTube success 
playbook. You’ll learn:

•	 The seven essential ingredients for a profitable 
channel

•	 New strategies for getting views and subscribers

•	 Ten ways to make money on YouTube

•	 And much more...

Sean Cannell is a YouTuber, international speaker, and coach that helps entrepreneurs 
build their influence and income with online video. Sean’s YouTube channels have over 1 
million subscribers, his videos have been viewed over 55 million times and he has been 
featured in the “20 Must Watch YouTube Channels That Will Change Your Business” by 
Forbes.

Benji Travis has garnered more than one billion video views on YouTube channels he’s 
helped to start and grow. Through his multiple businesses, working with hundreds of 
brand sponsors, he earns a seven-figure income, while also raising almost $2 million for 
charity.

Businesss & Management

yOutuBe SecretS: the uLtiMate guiDe tO grOwing yOur fOLLOwing anD 
Making MOney aS a viDeO infLuencer

Sean canneLL & BenJi traviS
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Orig. Language: English
Orig. Publisher: Lioncrest Pub-
lishing
310 pp.
October 2018

Territory: World excl. English 
rights

Material Available
English MS

4,000+ copies sold

 In Buy Then Build, acquisition entrepreneur 
Walker Deibel shows you how to begin with 
a sustainable, profitable company and grow 
from there.

Entrepreneurs have a problem: startups. Almost all 
startups either fail or never truly reach a sustainable 
size. Despite the popularity of entrepreneurship, we 
haven’t engineered a better way to start... Until now. 
What if you could skip the startup phase and generate 
profitable revenue on day one? You’ll learn how to:

•	 Buy an existing company rather than starting 
from scratch;

•	 Use ownership as a path to financial independence;

•	 Spend a fraction of the time raising capital;

•	 Find great brokers, generate your own “deal flow”, 
and see new listings early;

•	 Uncover the best opportunities and biggest risks 
of any company;

•	 Navigate the acquisition process;

•	 Become a successful acquisition entrepreneur;

•	 And more...

Walker Deibel is an entrepreneur and investor who has cofounded three start-
ups and acquired seven companies. He holds an MBA from the Olin School of 
Business at Washington University in St. Louis, where he received the Declaration of 
Accomplishment in Entrepreneurship award from the Skandalaris Center of Innovation 
and Entrepreneurship. Walker is a certified advisor and former SEC licensed stock 
broker.

Businesss & Management

Buy then BuiLD: hOw acQuiSitiOn entrePreneurS 
OutSMart the StartuP gaMe

waLker DeiBeL
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Walker is playing it smart. He sees opportunities others don’t. — Cliff Holekamp, Director of Entrepre-
neurship, Washington University in St. Louis, and co-founder, Cultivation Capital

Buy and Build clearly outlines the framework for capturing value through acquisitions. — Mark 
Daoust, founder, Quiet Light Brokerage
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Orig. Language: English
Orig. Publisher: Lioncrest Pub-
lishing
236 pp.
January 2019

Territory: World excl. English 
rights

Material Available
English MS

You’ve got more passion, commitment, a 
larger stake, and a deeper understanding 
of your business than any outside PR firm 
could ever have. So stop wasting money and 
take the reins yourself. Learn the secrets to 
landing TONS of Free PR for your company.

Public relations has always been an essential part of 
doing business which is probably why you’re shelling 
out big money to an outside PR firm. But the truth 
is that you don’t need them. You already have all the 
necessary tools in-house to do as good a job as the so-
called experts.

Cameron Herold and Adrian Salamunovic have taught 
thousands of company execs how to exploit free me-
dia coverage and ditch these expensive, often ineffec-
tive outsiders.

Cameron & Adrian have also built in-house PR teams, 
spent decades learning how to generate Free PR and 
how to leverage public relations to complement their 
sales and marketing strategy.

In Free PR, you’ll learn how the media world operates 
while you gain invaluable insider knowledge and ac-
tionable advice on how to:

•	 Build your own in-house PR team

•	 Provide effective interviews

•	 Score great media coverage for free with just a few 
easy steps

Cameron Herold is an international speaker and author. He is the mastermind behind 
hundreds of companies’ exponential growth and has built a dynamic consultancy. His current 
clients include a ‘Big 4’ wireless carrier and a monarchy. He is the founder of COO Alliance, 
which helps COO’s become better leaders. Cameron’s work has helped companies get noticed 
in the Associated Press, Bloomberg, USA Today, New York Times, Wall Street Journal etc.

Adrian Salamunovic known as the “Expert in PR” and has generated millions of free 
media impressions for the companies he has started. He has over two decades of experi-
ence launching technology and consumer brands, including PopKey and DNA11. In 2012 he 
was awarded IABC Communicator of the Year. He has also served as a 500 Startups global 
mentor. 

Businesss & Management

free Pr: hOw tO get chaSeD By the PreSS withOut hiring a Pr firM

caMerOn herOLD & aDrian SaLaMunOvic 
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Eight years ago, I told Cameron to write the book on generating free PR. I’m excited to see that he’s finally 
sharing his secrets with the world. This is a must read for any entrepreneurial company and marketing team. — 
Verne Harnish, Founder, Entrepreneurs’ Organization (EO)

Cameron is today’s CEO whisperer. — Rich Karlgaard, Publisher, Forbes Magazine

Adrian and Cameron will show you the secrets of getting massive exposure for your business. This book is packed 
with actionable insights from two guys who actually know how to to do it. — Dan Martell, Serial Entrepreneur & 
Investor (Intercom.io, Unbounce)
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Orig. Language: English
Orig. Publisher: 
Clifford	Ventures	Corporation
316 pp.

Territory: World excl. English 
rights

Material Available
English MS

Rights Sold
China	|	China	Youth	Press	(auction)
Korea	|	TurnAround	(auction)
Poland | Galaktyka
Taiwan | Yuan-Liou
Vietnam | MCBooks

#1 BEST SELLER – The Gold-Stan-
dard Growth Playbook For Start-
ups & Entrepreneurs

#1 or #2 on Amazon in the catego-
ries Public Relations, Direct Mar-
keting, Multimedia Marketing, 
Website Analytics

Top Writer on Medium in Busi-
ness & Entrepreneurship

•	 Cliff	 Lerner	 named	 an	 Ernst	
& Young Entrepreneur of the 
Year® 2012 Finalist in New 
York

•	 SNAP	 Interactive	 ranked	 the	
36th Fastest Growing Com-
pany in North America on De-
loitte’s	 2012	 Technology	 Fast	
500™

A compelling and inspiring narrative that 
gives startup CEOs a step-by-step playbook 
in entrepreneurship, marketing, leadership, 
and PR, in order to achieve explosive growth. 
It combines lively and often hilarious sto-
rytelling, proven tactics, and numerous 
case-studies to help businesses grow.

Before Tinder and Bumble, there was 
AreYouInterested?, and it grew to 100 Million Users.

This book reveals the incredible untold story and ge-
nius viral growth tactics that propelled this tiny start-
up to suddenly start acquiring 100,000 users per day, 
for FREE!

Cliff Lerner’s online dating startup, Snap Interactive, 
was running out of money when he bet the compa-
ny’s fortunes on a then-unknown platform called 
Facebook. The app suddenly began to acquire 100,000 
new users daily for free, and soon after the stock price 
skyrocketed 2,000 percent, setting off an extraordi-
nary chain of events filled with sudden success and 
painful lessons.

Learn how to:

•	 Ignite Explosive Growth by creating a re-
markable product

•	 Identify the Only 3 Metrics that Matter

•	 Explore valuable Viral Growth strategies to 
grow rapidly

•	 Execute the Genius Media Hacks that helped 
us acquire 100 million users

•	 Create a thriving culture of Passionate 
Employees and constant Innovation

Cliff Lerner is an accomplished business leader who gave up a lucrative Wall Street ca-
reer to launch an online dating start-up. With little funding, Cliff founded Snap Interactive. 
His start-up would go on to create the first successful Facebook dating app, grow reve-
nues 4,412 percent in five years, and sign up more than 100 million users. Cliff resides in 
New York City and is always on the lookout for his next entrepreneurial endeavor.

Businesss | Marketing
exPLOSive grOwth. a few thingS i LearneD whiLe grOwing 
My StartuP tO 100 MiLLiOn uSerS & LOSing $78 MiLLiOn

cLiff Lerner
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Lerner’s insights and experiences are as though he mastered the art of archery while surfing. Bril-
liant… essential reading for every entrepreneur and leader seeking innovative solutions for their 
industry. — 9 MusesNews Book Review

Want to know how to grow your startup to 100 million users? Then this is the book for you. Explosive 
Growth gives step-by-step instructions, case studies and proven tactics on how to explode your growth. 
— Entrepreneur.com by Syed Balkhi
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Orig. Language: English
Orig. Publisher: Lioncrest Pub-
lishing
182 pp.
November 2018

Territory: World excl. English 
rights

Material Available
English MS

25,000+ copies sold

#1 on Amazon.com for Marketing 
for Small Businesses, #1 on Ama-
zon.com for Starting a Business, 
#1 on Amazon.ca for Entrepre-
neurship

Rights Sold
Taiwanese	offer	received
Korean	offer	received

Being an entrepreneur means letting go of 
fear. WTF?! (Willing to Fail) gives you the en-
couragement and wisdom you need to begin 
stumbling toward greatness.

Entrepreneurship is a roller coaster of trial and er-
ror, laughter and tears, confusion and triumph. In 
WTF?! (Willing to Fail), serial entrepreneur Brian 
Scudamore takes you on an adventure that will con-
vince you once and for all that you have exactly what 
it takes to succeed

With engaging stories from his thirty-plus years of 
failing upward, his book is full of lessons you can ap-
ply to your own endeavors developing a clear vision, 
creating an awesome culture, finding gratitude in 
challenging times, and using setbacks to change your 
business for the better.

Brian Scudamore has always taken the road less traveled. At nineteen, he pioneered 
the industry of professional junk removal with 1-800-GOT-JUNK?, turning a chore peo-
ple avoid into an exceptional customer service experience. He then scaled that success 
into three more home-service brands, WOW 1 DAY PAINTING, You Move Me, and Shack 
Shine. Brian’s Willing to Fail philosophy stems from his belief in the power of dreaming 
big, taking risks, and learning from mistakes. Through franchising, he’s giving thousands 
of aspiring entrepreneurs the chance to live their dreams of business ownership.

Businesss & Management | Personal Development

wtf?! (wiLLing tO faiL): hOw faiLure can Be yOur key tO SucceSS

Brian ScuDaMOre
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Success is all about attitude. With its upbeat, positive tone, this book is an essential tool for anyone 
looking for guidance as they take on the adventure of entrepreneurship. – Tony Hsieh, CEO of Zappos 
and New York Times best-selling author of Delivering Happiness

With a healthy dose of fun and entertainment (and blue wigs), Brian delves into the turning points in 
life that shaped him, describing the key lessons he’s learned and the events that triggered those lessons. 
– Dr. Noam Wasserman, founding director of Founder Central, USC, and author of the best-selling The 
Founder’s Dilemmas

Brian Scudamore’s enthralling tale of the launch and longevity of 1-800-GOT-JUNK? is everything 
you want from a business yarn. Toxic employees, poor decisions and financial and personal loss can’t 
dim the persistence and optimism of an entrepreneur who transformed the simplest of ideas into a 
$250M-plus multi-brand empire. This book will make you want to run arms flung wide — toward en-
trepreneurship. – Leigh Buchanan, Editor at Large at Inc. Magazine
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Ideapress Publishing

roHiT BHArgAvA     Non Obvious. How to Think Different, Curate Ideas & Predict the Future    4

collecTive    The Non-Obvious Guide Series   5

DAnny iny     Leveraged Learning. The Age of Opportunity for Lifelong Learners, And Experts With 

 Something to Teach  6

cHArlene li     The Disruptor’s Agenda. How to Create a Strategy for Breakthrough Growth  7

sHiv singH & roHini luTHrA    Savvy. The Art and Science of Navigating Fake Companies, Leaders and   

 News  8

Individual Authors

AngelA AckermAn & BeccA Puglisi    Descriptive Thesaurus Collection    16

seAn cAnnell & Benji TrAvis    YouTube Secrets: The Ultimate Guide to Growing Your Following and Making  

 Money as a Video Influencer    17

WAlker DeiBel    Buy Then Build: How Acquisition Entrepreneurs Outsmart the Startup Game    18

cAmeron HerolD & ADriAn sAlAmunovic    Free PR: How to Get Chased By The Press Without Hiring a PR   

 Firm    19

cliff lerner   A Few Things I Learned While Growing My Startup To 100 Million Users & Losing $78 

 Million  20

BriAn scuDAmore    WTF?! (Willing to Fail): How Failure Can Be Your Key to Success    21

inDex

Networlding Publishing

jeff BlAckmAn     Peak Your Profits! The Explosive Business-Growth System   10

josePH m. BrADley    Questioneering. The New Model for Innovative Leaders in the Digital Age   11

frAnc BucAro   The Trust Puzzle. How to Keep Your Company on the Ethical High Road   12

Billy DexTer & melissA g. Wilson   Making Your Net Work: Mastering the Art and Science of Career and   

 Business Networking   13

erikA WAlker   A Woman’s Vault: Unlocking the 7 Secrets to a Remarkable Life   14
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LateSt rightS DeaLS

2 Seas Agency’s most recent foreign rights deals include:

feBruary 2019
Ackerman, Angela & Puglisi, Becca, The Emotion Thesaurus, The Negative Trait Thesaurus, 
The Positive Trait Thesaurus, The Rural Setting Thesaurus, The Urban Setting Thesaurus and The 
Emotional Wound Thesaurus: Turkey (Hep Kitap)
Althusser, Louis, Psychoanalysis and Social Sciences: Greece (Epekeina)
Bonidan, Cathy, Room 128: USA (St. Martin’s Press, WEL, at auction)
Burensteinas, Patrick, An Alchemist Speaks: Italy (Edizioni Mediterranee)
Cannell, Sean, Travis, Benji, YouTube Secrets: The Ultimate Guide to Growing Your Following 
and Making Money as a Video Influencer: Korea (Bom Publishing), Vietnam (1980 Books)
Garnier, Stéphane, Catissimo! The Cat Encyclopedia: Poland (Andromeda)
Groen, Hendrik, Live and Let Live: Italy (Longanesi)
Marmion, Jean-François (ed.), The Psychology of Stupidity: Lithuania (Eugrimas, at auction), 
Brazil (Faro, at auction), Bulgaria (Iztok Zapad), Russia (Eksmo), Germany (Munchner Verlags-
gruppe), World English (Penguin Books, in a pre-empt), Sweden (Mondial), Romania (Litera, in a 
pre-empt)
Marsons, Angela, Lost Girls and Play Dead: Norway (Cappelen Damm)
Norty, Cohen, Join the Brand. Building Loyal Communities and the Need for Belonging: China 
(Beijing Standway Books)
Pépin, Charles, Self-Confidence. A Philosophy: Turkey (Epsilon)
Vuillard, Eric, The War of the Poor: USA (Other Press, NA)
Zaytoun, Hyam, Vigil (Vigile): Sweden (Sekwa)

January 2019
Berry, Thomas, The Dream of the Earth: France (Wildproject)
Bhargava, Rohit, The Non-Obvious Guide To Small Business Marketing (Without a Big Budget): 
Vietnam (1980 Books)
Bonidan, Cathy, Room 128: Italy (De Agostini, in a pre-empt), Germany (Zsolnay/Hanser Verlag, 
in a pre-empt), USA (St. Martin’s Press, WEL, at auction)
Bonidan, Cathy, The Perfume of the Hellebore Rose: Italy (De Agostini, in a pre-empt)
Caboni, Cristina, The Binder of Lost Stories: Finland (Impromptu)
Chiperi, Cristina, Moonlight: France (Pocket Jeunesse)
Driessen, Andrea, The Non-Obvious Guide To Event Planning (for Kick-Ass Gatherings That 
Inspire People): Vietnam (1980 Books)
Emma, Another Look. A Bunch of Stuff to See Things Differently, Vols. 1-3: Portugal (Bertrand)
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cLientS & cO-agentS

WORLDWIDE REPRESENTATION
Selected titles presented in our Spring 2019 Rights Lists

france

Allary Editions | Editions de La Martinière Littérature | Le Livre de Poche (paperback originals only) + 

Préludes Editions | Massot Editions | Editions de l’Opportun | Editions Sciences Humaines

the netherLanDS

Bertram + de Leeuw | Hollands Diep | Meulenhoff Boekerij | Van Oorschot

uniteD StateS

Ideapress Publishing | Networlding Publishing

authOrS (in Our SPring 2019 rightS LiStS)
Angela Ackerman & Becca Puglisi | James Altucher | Sean Cannell & Benji Travis | Jeanne Damas & Lau-

ren Bastide (via Editions Grasset) | Walker Deibel | Jacques Expert (via Sonatine Editions) | Patrick & 

Ellen Galvin | Cameron Herold & Adrian Salamunovic | Cliff Lerner | Dan Norris | Brian Scudamore

EXCLUSIVE CO-AGENTS 
For our world rights titles

Brazil: Villas-Boas & Moss Agency | China: CA-Link (English titles) | China: The Artemis Agency  

(French & Dutch titles) | Baltic States, Central Europe (excl Poland), Balkan & Southeast-

ern Europe, Eastern Europe (excl. Russia, Belarus, Ukraine): Livia Stoia Agency | Greece: 

Ersilia Agency | Israel: The Deborah Harris Agency | Japan:  Tuttle-Mori Agency | Poland: Graal 

Agency  | Russia, Belarus, Ukraine: Anastasia Lester Agency | Spain: SalmaiaLit | 

Taiwan: The Artemis Agency | Turkey: AnatoliaLitAgency
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